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Jic happens, and you'll quickly see the business is about much more than tricking out cars. With nine deale

and myriad customer amenities (think private chels and flowing chan

pagne), the Galpin organization has ays led a double life,

Beau Boeckmann, president of Galpin Auto Spe sident of the entire Galpin arganization, credits his dad Berl with eslablishing a comfort level

auto busir

between the two somewhat distine

. Bert, stil the dealer principal of the San FemandoValley-b

d organization, is celebrating hi th vear

arr

Ay in a busir

255 he has malded into some of the top-selling dealerships in the world while introducing conversion vans

nd all kinds of funky

customization to the .S, car buyer. A Ford Pinto with a fish tank in the back; a Gueel Thunderbird and even "Madam Frenchy's' - a van that included a whole

French painting and fireplace, were some of the innovations from the 1960s and 1970s that established Galpin as the pl

ially autos and brought

the term "Galpinizing” into the lexicon.

The younger B

mann saw a bit of the customization fun slip away from Galpin ¥

1990s. When he took over marketing at the orgal

ion about six years

agoe, he set his sights on recharging that customization exciternent, With F-150s de ically for talloating parties, environmentally friendly, tricked oul

muscle cars and everything in betwe it's clear Galpin is back — and arguably bigger than eve:

55

and why his latest innovations are just part of the story:
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